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Following the success of our events at UCN and Trinity College Dublin earlier this year, the 3rd workshop in this series will take place at Portsmouth University, School of Information Systems on 15th December 2000.

Participants are invited as authors and/or delegates from research or user organisations.   Case Studies and Critical Appraisal sessions to be presented by e-Content Architects will run in parallel with Research Presentations. Work-in-progress papers or long papers can be submitted as candidates for presentation. 

All accepted papers will appear in the ENCOMPASS2000 Proceedings.   Additionally selected papers may be recommended for further development and inclusion in the future  issues of the new ENCOMPASS Journal: an International Journal of e-Content Management, Usability Mining & Mass-Personalisation edited by the ENCOMPASS Thematic Research Network Group.

Submission and enquiries by e-mail to ENCOMPASS Series Editor and Co-ordinator: Atta.Badii@Northampton.ac.uk. 

The Programme Committee invites submission of papers on any of the research issues associated with the challenges of e-Content Management for example relating to any aspect of any of  the following 15 sub-themes: 

1) Man, Machine and (executable) Mutuality: On-line usability evaluation and mining, global user interface design for mutual intelligibility and scanability, e-ethics of web-site content design and usability mining; 

2) Conversation Theory: applied to open and dynamic conversation and e-forum management in social navigation and social collaborative opinion forming and choice-making in e-shopping/e-learning; widening, deepening and facilitating interpretive mass-participation approaches to usability evaluation through optimal integration of observation-centred and conversation-centred approaches;  

3) Content Protection, Content Convergence, Content Re-Purposing: Content inter-modality, re-usability and sharing across intelligent distributed (domestic) systems; 

4) Content Management Models for Integrated Collaborative, Geographic, Electronic and Mobile Commerce (IC-EGM); GIS and DataWeb Applications, electronic Customer Relationship & Loyalty Management  Systems (e-CRLM); 

5) Evaluation-Server-Centric Routinisation of On-line Mass-Consultation and mass-personalisation with minimised nuisance and distortion, e-Content management for e-Governance and e-Government systems; 

6) New Business Models and Dynamic Transaction Systems between collaborating content owners/service providers and their users, e-services sign posting and aggregation models, global e-mediation systems and services; 

7) Agent-Based Services and Ontologies, persona technology, agent identity, agent privacy and authentication issues and systems; 

8) Universals of Patterns for Content Design and Architectural Semiotics for cultural inter-operation, "the (perceived) quality without a name", J/DM-PPR-theoretic bias effects in usability perception and user (dis)satisfaction tracking; 

9) Design of Meta-data Structures (e.g. XMLs) for intuitive referencing in content classification, computer-aided navigation models e.g. contextually-aware agent/interface logics and layers to suit various navigation contexts, client-based /ISP-based filters;

10) Personalised/Subjected-Oriented Portals and Standards for Virtual Seminars development, co-browsing and co-e-learning systems, perceptions of personal space, and virtual presence, togetherness and alone-ness semiotics in distributed co-e-learning and co-e-shopping; 

11) Subject-Oriented/Transaction-Specific Adaptive Navigation Support for cross-browsing, semantic browsing and manipulating moving images & sound; 

12) Multimedia Document Management Systems, automated content packaging and presentation systems, intelligent integrated network traffic management meta-models -content push/pull control, Quality of Service (QOS) management;     

13) IS-Situated Cultural Audit and Accommodation, User Reachabilities and Usability Relationships Analysis, Evaluation and Modelling, situated semiotics of WebAds, adaptive courseware design for e-learning, web content reliability mining and ranking, web metrics and website Quality-map endorsements; rapid user engagement;

14) Life-Style Hypertext Publishing, Gender and Disability-Specific Models for e-Content Management, social interaction and navigation systems for CSCW, community interaction tools for portals and marketplaces; 

15) Sustainability and Inter-modality of Models for Virtual Reality, Augmented and Mixed Reality Interfaces, sustainable models of visualisation and animation of complex process data and content. 

We thank the many IS research colleagues from academia and industry worldwide who have contributed to the success of this ENCOMPASS International Workshops Series and would greatly appreciate further contribution and participation from the research community.
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