On-line Communication Coordinator/Webmaster
Reports to: Director of Marketing

Samaritan Medical Center is seeking a dynamic, self-motivated individual to join the marketing team with primary responsibility of developing, implementing and maintaining organization’s on-line presence, including but not limited to web-site (samaritanhealth.com), intranet (HeartBeat) and social media. The candidate must have experience and skills in web content management, writing and editing for the web, graphic design and site management. 

This individual will facilitate and coordinate all aspects of on-line media by working closely with marketing, technical, business development members of our organization, as well as external partners, such as advertising agency, web development firm and others. Ideal candidate will also have experience managing online marketing and outreach campaigns. 

· Ensure on-line media is fully integrated into and supports all strategic and service line marketing campaigns and communications. 

· Coordinate web projects across all hospital departments and stakeholders, including staff and physicians. 
· Maintain a consistent brand across all aspects of on-line presence. 

· Ensure consistent, dynamic and effective on-line presence through daily updates to content, as well as scheduled campaign launches. Conceptualizes, designs and edits materials integrating compelling and creative text, still images, audio/visual file components and links to relevant resources and agencies. 

· Keep current with emerging web technologies, and plans long-term growth and development of site. 

· Track and report all site metrics and develop search engine optimization plan. 

· Development, implementation and maintenance of intranet site for Samaritan staff and physicians. 

· Social media presence, including social media policy development, monitoring social media feeds and discussions, and posting relevant updates and news on Samaritan profiles. 

· Other electronic communication, such as patient portal television, digital display boards, e-commerce, on-line registration and bill pay, class registration. 

Minimum of 3-5 years in web-site content/design, on-line marketing and/or graphic design. Bachelor’s degree required. 

Exceptional verbal and written communication and interpersonal skills. 
