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HOW WE UNDERSTAND THE MAIN TASKS

Website Relaunch
Youneeda newwebsiteandwant to
start with the corporatesection

New digitalbranding
Youwant to better communicatevho
W3Cisandwhat it standsfor

User centredapproach

Youwant to reachyour maintarget
groupswith relevantinformation and
encourage engagement

W3C Website redesign - RFP

e of Content

Improved accessibility
Allinformationandtools shouldbe
accessible to all users

Collaboration
Youneeda solutionwhich can maintain
the involvement of multiple stakeholders

Clean code
W3C should be a role model for websites
from a technical point of view.
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WESEESOMBMPORTANASPECTSORTHENEWWEBSITE

Newlook andfeel

We have beerrequestedto design a
modern andcohesivefrontend
accordingo yourbrand,using
digitalbest practices

New information architecture
We must develop a stringent website
hierarchy and structure

New navigationconcept

We have beenrequestedto
provideusers with simple and
intuitive waysto navigate

Responsive design

Prioritize a mobildirst 'base'to ensure
the bestpossibleuserexperienceon all
devices

Relevantcontent

Newcontent should be designed in
different formats in ordeto make all
information more relevant for users
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IN ADDITION, WE HAVE DISCOVERED A FEW MORE TASKS

Accessiblity

Thewebsitemustmeet at least

WCAG 2.1 AAA standards. The code
should be semantically rich and
machinereadable

Basisfor evolution

Everything should be incrementally
implemantable for further expansion
stages, extensions and swebsites

Future-proof

Visual design, code, CMS and
everything else should ideally be
usable formany yearsTherefore you
prefer standardized pattern and
technology

Collaborativeediting

You have the challenge to maintain
the website with about 50 editors
and stakeholders. Alongside easy
use, the CMS must provide roles and
processes to handle your preferred
method of collaboration

Integration of existingtools
We need to provide a solution which
can integrate existing interfaces (API)

Contentstrategy
Provide guidelineproducecontent

SEO

Naturally,the pagesshouldperform
asbestaspossible on Google and
other search engines.
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NEXUM

OUR APROACH




HOW WE BUILD EXACTLY THE WEBSITE YOU NEED

@<

lteration Zero ' " First Iteration Second lteration Third Iteration

Understanding & design Focus on Making it fully Expand
frontend operational improve and
developement finalise
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ITERATION ZEROHE DOUBLUEHAMONDSHOW3XSTHBENAY

Doingthe right thing Doing theright things right

. I, | m. v

Discover Define | Design : Deliver

V Possibilitiehave V Solutionspace V Concrete solutions V Solutionsare
beenexplored isdefined are to be developed implemented
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1. INTHEFIRSPHASBRVEARECURIOUS

Goal: all
possibilities
havebeen
examined

We collect as muchinformation as we can
getand conduct an analysis.

A Information from kick-
off and requirements workshop

A Information you provide us

T>

Web controlling andother data

A WCAGequirements
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WE DEVELOP A SOLID BASIS FOR LATER DECISIONS

Your target groups

Personas
During the first workshop we will define
personas (if not already defined).

Use cases

We explore the most important reasons why
users visit your website and how they want to
use your website.

Your brand

Communication goals
Together, we formulate the core brand statement
of W3C, which stands above all else.

Storytelling

We write the story that is to be told

and comprehensively explain it so it is tangible
for all those involved in the project.

Tonality and pictorial concept
We determine the use of images and image
styles.
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WE DEVELOP A SOLID BASIS FOR LATER DECISIONS

Website content and structure Your organisation

Content Map Stakeholder Map

We collect all content in order to get an overview We understand who is charge for what,

of existing assets beforelustering content. especially for what content.

Content Review Editorial Map

We will have a close look at the existing website, We need to know who will be editing what.

document the structure and evaluate the

o Success Criteria
contents qualitatively.

We define KPIs that are relevant to your

New content ideas and requirements organization to evaluate the project's success.

Additionally, we will listen to your ideas and
make use ofyour contributions for website
content.
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WE DEVELOP A SOLID BASIS FOR LATER DECISIONS

Your technology

System Architecture
We will analyseall involved systems and APIs.

Technology Overview
We will list all your technology stacks.

People

We do not forget to ask the people who have to
work with us and who must maintain the
systems afterwards.

WCAG requirements

We need to understand your priorities regarding
accessibility in detail.

Last but not least:
Your pains, gains and ideas

We will ask many things and listento your
answers.
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STAKEHOLDEREEDS ANBOWTOMANAGETHEM

We feel that stakeholder managementis one of the key succesdactors of your project.
Here's how we handle this:

Clarify responsibilities Communication and Collaboration
We recommend dividing the website into We work transparently and collaboratively
domains according to technical and throughout the entire project.

organizational aspects, which can be individually

planned and implemented(In software

development, a domain describes delimitable Involving descion makers

problem area.) We attach great importance to providing
tangible results that can be presented to

Responsibility matrix (CAIRO) stakeholders at any time.

Who is responsible, who decides, who must be
informed? In addition to the stakeholder map, it
Is important to map an overview of
responsibilities in a CAIRO matrix.
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2. INTHESECONPHASBRVEDEFINHHERIGHTTHING3I ODO

From all gatheredinformation we will set
the focuson the mostimportant aspects

A Information architecture
A Content design

A Web construction kit

Goal:We know
what we have
to do.
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THETHINGS ODEFINE

Structure & domains

Sitemap

The sitemap structuresthe content of your new
website. It is not only the basis for navigation
and content design but also for content
production.

Domain map

A domain map gives an overview of all parts of
the project from a technical and organizational
point of view. It forms an important planning
basis.

Basics for content design

Content will be the basisfor the designprocess
and visual designTherefore we need

A A representativeuse caseasan examplefor
the designprocess

A Representativeexample content
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THETHINGI ODEFINE
SECQOStrategy

Keywords are the basis for marketing websites.

We develop a keyword set (at least for the
corporate area of your website) and make it
available to the editors for later text work.

Prioritized Tasks

Last but not least, the result of this phase is a
complete and prioritized task overview.

V Concept and design tasks
V Organizational tasks

V Technical tasks

V Content and editorial tasks

We usually create this overview in our ticket
system, JIRA.
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WEBSITEONSTRUCTIGNT

We believe that W3C needs modular website system with which the
editors can flexibly build webpages.

That's why we think modularly from the very beginning and define early
on the modulesthat will likely be needed.

Our goal is to provide a functioning CMS as quickly as possible so that we
can build and evaluate the first pages as early as possible. In the first
step,we concentrate on a few important modules and add further

modules step by step.

The basis for a valid evaluation is to work with real content right from the
start.
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3. LETSSTARTODESIGN IN PHASHREE

It is important for us to give an early
impression of how the website will ook,
work and function in the future.

A Content Design
A DesignDirections

A Navigation Design

A System Architecture

Goal: Concrete
solutions are to be
developed
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WEWILLBEREALISTIENDSHOWHOWITREALLWILLBE

Content design

Text is visual design and visual design is text
We assume that a texbased design with strong
typography is the right approach for you.

That's why we'll be focusing on the presentation
of representative examples with real content.

|

Wachstum durch Wandel. Innovation
leben und nutzbar machen.

Cassini hat eine besondere
Beratungs- und Innovationskultur.
Letztlich muss jeder Ansatz zur
digitalen Weiterentwicklung immer
Mehrwerte flr unsere Klienten
bringen. Als Berater des digitalen
Wandels beurteilen wir Innovationen
deswegen ganzheitlich. Denn wir
wissen aus Erfahrung: Wer frah auf
eine Innovation setzt, zahit auch mal
drauf.

E In aller Konsequenz. Wir

nterscheiden Innovation dabei nach
Jrel Berelchen und drel Zielen

! Innovation Im Businessmodeil:
Innovationen sind ein Mittel, um
neue Geschaftsfelder zu
entdecken, zu entwickeln und zu
besetzen.

| Innovation fir K&nnen:
Innovationen treffen auf unsere
offene Wissenskultur. Wir mogen
Neues! Wenn es sich 1(r Klienten
und Projekte jeweils rentiert.

. 10r die O

Cassini operiert in einem
herausfordernden
Wettbewerbsumield. Als
mittelstandisches Untermnehmen
missen wir uns auch !

www.cassini.de
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STARTIN®/ITHTHECONTENWEDESIGN: NAVIGATION

We always use our defined use cases to represent entire click journey with real
content.

Example: "A programmer needs details of a standard and searches for them on
your website".

After we have considered possible navigation paths on the basis of the sitemap, we
work out the contents of the individual pages. At the same time we sketch the first
navigations in a mockup tool. We gradually bring all the results together and build an
interactive click dummy that brings the new website to life.

As soon as the click feels good, we refine the drafts and create the final visual design.

During the process you have access to all artifacts at all times and can help shape
them.
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OUR APPROACH TO SYSTEM ARCHITECTURE FOR W3C.Of

VisualiziatiorLayer Logic Layer Data Layer

Wewould preferto use " Container.
docker

Single Page Middleware & Caching ) | Backend Services
. O
Application = .
& CDN PP . = Service A
a/— Loadbalancefr #\ Kong (LII)J
client Firewall = X
: nede or O X
NEXT” or express - 5
| KrakenD 3 X
CMS LT:.J} prismic QDrupoI

stateless, self contained, modular and cloud ready
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OUR SYSTEM ARCHITECEWRHEATS IN IT FOR W3C?

A

p ST S

To

Future proof:Highly modular and state of the art

Highly integrativeFully API driveq ready for future system integrations
High page speed for the usdsetter User Experience

Easy and dependabl€ontinuous deployment using docker containers

Cost efficiencyhrough use of open source solutions (sucldagal8) or lowest cost
commercial CMS (such as the new plgyesmiq

Cloud readyThe ReaeApp can be in the cloud or on premisgast like your CMS of
choice.

Reduced dependenayn a particular CMS
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LASTSTERFITERATIOMEROMAKEITWORK

It is our goal to create functioning
increments that can be tested as early as

possible.

A Functional prototype with real content

Solutionsare
implemented
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NOW THE WEBSITE CAN BE EXPERIENCED FOR THE FIRS

Design prototype

The result of iteration zero is a clickable prototype of static design. It makes it possible to
experience a realistic use case with real content from the point of view of an end user. The click
dummy makes the following aspects visible for team members and decision makers:

V Visual Design

Navigation concept

<

Content, including visuality and tonality

<

Modules of the website building kit

<

Visual aspects oaccessibility

Ready for testing
The mockup will be subjected first to expert reviews and then user tests.
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MOVING ON INTERATIONS

Iteration zero ' Iteration one Iteration two Iteration three

Understanding &designing Focus onfrontend  Valang it tully Expand improve
development operational andfinalize




DISCOVEREFINEDESIGN ANDELIVER

At the end of iteration one a
fully operational frontend with example
pages should be ready:

A We take into account the knowledge gained
from the mockup and make necessary
changes in content and design.

A We then implement the familiar click path as
a finished frontend.

Ready to test the code!

Frontend technology

Headless architecture

Modern website architecture

consistently separates the frontend from the
backend systems. One advantage is that we
develop frontend code from the start, which can
be used later.

Testable code

The programming can be evaluated from the
first written line of code. We use this advantage
to optimize our development tools for
accessibility at an early stage.
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WE LOOK FORWARD TO DELIVERING THE BEST QUALITY F
EVERYONE.

Quality assurance and user testing are essential practices. We use a combination of code review using tools,
manual quality assurance, expert reviews and user testing.

The tests ensure that we achieve our quality standards in terms of technical implementation, intuitive
usability and accessibility. We are only satisfied when a website feels good and works wedlven for
disabled users.

Code Reviews
Device testing by our test department
Professional examination by our UX experts

Testing of accessibility by an expert audit

< < < <

User testing

The results of the tests with the exception of blockers- are taken into account in the following iteration.
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MOVING ON INTERATIONIWO

h

Iteration zero Iteration one Iteration two Iteration three

Understanding &designing Socus onrontend Makingit fully Expand improve
deveolopment operational and finalize




ANDAGAIN DISCOVEREFINEDESIGN ANDELIVER

The goal of iteration 2 is to implement the Functioning website

knqwn _use caseina c_ompletely | construction kit

maintainable manner in the CMS, with all

necessary backend connections. In Itis important to be able to test work flows in

addition, further modules will be added. the CMS at an early stage. We make thest
basic modules maintainable in the CMS, allowing

V Findings from user tests are taken into you to "play".
account

Now the editors can start working
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MOVING ON INTERATIONIHREE

Iteration three

Expand improve
andfinalize
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FORTHELAST TIME: DISCOVEERFINEDESIGN ANDELIVER

In the last iteration it is of course our goal
to finish completely.

V Findings from user tests are taken into
account

All CMS modules are ready for use

V All technical preparations for the upcoming
migration and launch have been completed

Feature -complete and ready for the
content

Challenging the content design

With a functioning CMS, further use cases and
content formats should be developed and tested
in this phase. This is the basis for adapting and
optimizing existing content for the new website.
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MIGRATIONPHASHARTING WITH A PILOT PHASE

As soon as everything is ready, a pilot phase will start. In addition to training
multipliers, the aim is to prepare and migrate larger content packages.

Training
For the pilot phase we would select up to eight editors from W3C to be trained as super
users and who would conduct the migration for the pilot phase.

Content creation or transformation
Usually a relaunch is the best opportunity not to just migrate content one to one but
also to update and rework existing content.

Content migration

Real content should be added to the CMS as early as possible. Our suggestion here is to
add the first content already present in Iteration 2 and to extend it step by step. We
recommend conducting the main migration in two stages, a part in the pilot phase and
the rest in a final migration phase.
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OURROUGHPROJECHLAN




TORLEVEL ROADMAP

Analyse &
Design Phase

Iteration |

“ ‘ Pilotphase Migration

Iteration Il + 11|

Training & Migration
Launch
Hypercare

Jan Feb Mar Apr Jul Aug Sep ? Nov Dec

KickOff Update W3C Update W3CUpdate W3C Update W3C ’ (
Management ManagementManagement Management Launch nexum 34




ITERATIONBROCESAEW

KickOff Approvaliteration 0 Approval iteration 1 Approvaliteration 2

L 4 4

CMS/AnalyticsSelection
SECstrategy WCAG 2.1 UX IA i1 UX 1A i2

Design i1 Design i2

IA &Floorplans ReactPrototyp il REACDev. i2
Testing, QA il Usertestl Testing, QA i2 Usertest 2

CMS

CMSlntegration

UXIA i3
Design i3
REACDev. i3

Testing, QA i3

CMS Integration

Final Approval

4
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TRANSPARENGOUR PROJECT EXTRANET

We work openly with our clients using Atlassian

zentrale. NEXUM @OOGQ iconcil] G2 . . oy -
, ‘ confluence and Linchpin for wikiased
.. [ collaboration, communication and documentation
W3C Website Relaunch (e.g. specification, design link to React modules).

::::::

— 4 You see exactly what we are doing at any point
B = TIOXUN o - oy v - during the project.

-
. B Up to fifteen members of the project team
Srm— & e o o from W3C can have open access to our extranet
S|z o space. Need more? Just ask us!
O e @ i © :
- . For task management and bug tracking but also
s @ S © for migration tracking, we love to use Atlassian
@ Jira.
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We would love to meet your project team face to
face and the south of France does sound
verytempting. But as an agency we have
committed ourselves to protecting the
environment and subsequently saving on travel
costs.

We suggest to have no more than two face to
face meetings during the project and use video
conferencing, persistent chat and screen sharing
for the majority of our interactions. We use MS
Teams, Whereby or Slackraegxum but if you
prefer a different solution, we are flexible!
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OUR TEANFORWN3C




OURWS3C TEAM LEADS

DR. LARS VOLCKER oo HENDRIKGERNERT 4 AGATHE ADAMIEC
Director nexum AG / , Senior Consultant Corporate ' \ Art Director Corporate
Work experience ( ,‘_—1 Communications Communications
More than 19 yearsof [ Work experience Work experience
experiencen digitalprojects ‘u More than 13 yearsof More than 8 yearsof
Rolein the project experiencen digitalprojects experiencen digitalprojects
AccountDirector Rolein the project Rolein the project

Senior Consultant (1A, UX and Art Director

accessibility expert)

DANIEIHAGESHEIMER
Senior Developer Corporate
Communications

DANIEL LOCHMAN
Senior Project Manager
Corporate Communications

CHRISTOPHER KAISER
Head of ECommerce Design &
Technologies

Work experience Work experience Work experience

More than 10 yearsof ~. Morethan12yearsof More Fhan 6 ye_ar_sof _
experiencen digitalprojects experiencen digitalprojects experiencen digitalprojects
Rolein the project Rolein the project focus.smg)n he.adlessystems
Project Manager Solution Architect Rolein the project

Senior Developer
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NEXUM

OURWORKING@GRINCIPLES







WE CREATE MEASURABLE ADD










WE CREATE VISIBLE RESULTS |
SMALL STEPS AND VALIDATE T

IN REGARD TO THE OBJECTIVE




-
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COMPANY PROFILE

NEXUM




COMPANYROFILE

NEXUM

nexum

Consulting & Design

nexum (lat.) = [Part.] connected

NEXUM IS THE CONSULTANCY AND AGENCY FOR
COMMUNICATION, INTERACTION AND TRANSACTION
IN THE DIGITAL AGE.

Founded: Registered arexumAG in 2007, ownemanaged since 2013
Stockholders: Board of Directors, employees, family & friends

Staff: 202

Offices: Cologne (HQ), Hamburg, Munich, Nuremberg, Bern, Zurich and

Basel(soonto come Valencia and Amsterdam)
Board of Directors : Dr. Michael Klinkers, Georg Kuhl

We are one of the biggest owner -managed digital full service providers of
the German speaking countries.



. | WTTLRTL
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THINGSVECONNECT

Our mission

We enable our clients to attain their
business goals through optimal user
experience and the creative use of
cutting-edge technologies.

BUSINESS

Strategy
Brand
Objectives + KPls

USER
EXPERIENCE
Joyof use Platform

Usability Standards
Ultility Front end

TECHNOLOGY
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BASISOFALLACTIVITIES
CUSTOMER EXPERIENCE

Only those who place the users
centre stage and optimize their
experiences can be successful in
the digital world.
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TECHNOLOGY SOLUTIONSPAMNI NERSHIPS

The best solution ?We will find it. MARKETIN & i G EYniecn < emarsys
We are solutiontneutral and solve

i 60 Al EA1 00O OAAET 11 CEAAI AEAI | fackbook O Google  coaniay
with these and more technology

partners:
ECOMMERC .

EEsoney commerce cloud .’commercetools w GShOpware

() hybris
ORACLE I - e _
maxymiser’ @ptimizely ‘% prudsys w* TEALIUM

CONTEN A rayw——— - M
= Amplienc magcnolia
MANAGEMEN Adobe p agn

e TYPO3 @ prismic
Drupal’
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TECHNOLOGWOWHOW

We love good technology .

Future-proof and effective:

By using the newestframeworks
and libraries we developthe best
solutions for all our clientsO
scenarios

TECHNOLOGIES  HMt
& FRAMEWORK

-.g:) Java Sprlﬁg

-

ENTERPRISE
DEVELOPMEN
NATIVE & HYBRI -
APPLICATION m (@) ioni

NativeScript

EE] J§ nede

@ Symfony

(@ C@) React Native w_ ELECTRON
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WHO WE WORK FOR (EXCERPT)

TRADE
co H REWE |7 REWE
Sd\.h(ﬂb" SportScheck

Peek.Cloppenburg

SERVICES
DIS AG ‘:koelnmesse CAR—GﬁSS

@] trivago variano Homele

dpa T s MOdis & MW

postrinance () Redooo stisscom AIUVF;“'INH"G'

ASSOCIATIONS & CLUBS

@ VML e
ZVA

1
il?vsnmncmr ®

REWE Cigil

bon
PrIX

D oune

Erbauten wie &3 6 Qurilt.

DIEPOST' 1

e
i~
DER
Touristik

WINSELSPITAL

GORG

o110

€SviIrFo

-

World
Shop

2 Luthanen

DETECON

CONSULTING

>Cassini

BRANDS & MEDIA

@ SIJ?JKI d yson e:x:

NI o
M VORWERK sxxxxww  ®Vaillant
A 2pixum L WBDEP |

Trua Denicu

@ beurer BONNIER kenwoop

INDUSTRY
ALLPLAN amag maas  comoasos

£ FRESENIUS GEUTEBRUCK [ <auTex ) [ KYOLERA

Q
o Totar P vallourec

AVISTACIL

FINANCE

. )
HMM S Stadtsparkasse & NRW.BANK
. Dasseldorf S—

Intersnack

meinestadt s L

ks BROADCAST
ROILER NIESSING

eppendorf  [NJ[KY

a0 \/ANDERBILT

Viva?
thyssenkrupp

Cconcardis Fe&:x lde
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BUSINESSIVISIONS

MARKETING
DIGITAL PRODI
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EACHOFOURS BUSINES3AVISIONBNCLUDESIFFERENT
FOCUAREASVITHWHICHNEMATCHTHEDEMANDBDFOUR
CLIENTI®N THEMARKET

FORYOURIGHNOWTHBEMOSTRELEVANT:
CORPORATEH RATE&Y COMMUNICATIONS
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OVERVIEW: CORPORATRATEGY COMMUNICATIONS

EMPLOYER BRANDING &
RECRUITING

INTRANET &
DIGITAL WORKPLACE

CORPORATE BRANDING &
COMMUNICATIONS

Digital strategy

Digital brand management
Communicationstrategy
Requirementmanagement
Userresearch user experience
Information architecture
Corporate web design
Contentmanagementsystems
Contentstrategy & consulting

Tracking, testing & optimisation

Employer value proposition
Employer branding

Innovative recruiting
Candidatejourney analysis
Career &recruiting websites
Application proccessoptimisation
Contentcreation

Recruiting

Socialmedia

Strategy

Userresearch
Stakeholdermanagement
Systemselectionconsulting
Changecommunication

Solution consulting

Concept, design &mplementation
Piloting & training

Launchcampaigns
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CORPORATE BRANDING & COMMUNICATIONS

nexum CLIENTS €O LSl REWE  LUFTHANSA GROUP

Beratung & Kreation

NRW.INVEST &__ NRW.BANK DETECON  kienbaum®

CONSULTING

Successful for over 10 years in
Corporate Communications

COMPETENCIES Digital Branding ContentStrategyand Planning

L User Experience Design
and CommunicationStrategy P g

Content M
PROJECTS Corporate Websites ontent Management Systems
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CO

Lead Agency, UxXPlatform
Strategyand Editing

A Evaluation & Placemenbf over 60
Websites in differentintegration
scenariosaswell asroadmap

AM
14. FEBRUAR
isT VALENTINSTAG

A Developmentof global UXconcept
on all devices incl. Usability Tests

A Creationof a globalstyleguide for
main presencesand applications,
tonality guide

Standorte & Offnungszeiten Online-Supermarkt coop@home
Onlineshop und lassen Sie sich ez A Production of content modules
o b Responsive HTML

Jetzt online emkst;ton

A ContinuousRelaunchesof all Online
Shops, Corporate Site an@ampaigns
on CMS Adobe Experience Manager
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DETECON

CONSULTING

Home Knowledge

Digital Change Made in Germany

Current key topics in the public discussion.

All Articles

Article 17.01.2019
#mankindzo3zo —
Global Trends and
Digitalization

“How much does this thing

Article 14.01.2019
Learn, Unlearn, Re-
learn

Of black swans, agile attackers

& digital ecosystems: Why to-

DEUTSCHIAND,

DIGITALISIERUNG.

Interview 10.01.201¢
A lot of positive
things are happening
Germany as a digital location

and its false modesty. How

DETECON Q

CONSULTING

mankindzo30 — Global
Trends and Digitalization

Reading time: 13 min

Andrej Budo-Marek
» Managing Consultant

“How much does this thing cost?" “The
economics of the future is somewhat different.
You see, money doesn’t exist in the 24"
century.” “No money? You mean you don't get
paid?” “The acquisition of wealth is no longer
the driving force in our lives. We work to better

ourselves — and the rest of humanity.”

Star Trek's Captain Jean-Luc Picard paints a

hopeful vision of our future develonment while

Hand into the Digital
Future

DETECON

CONSULTING

Website Relaunch and Content
Hub + Support

A Concept, Design and
Implementation

A Focus on Content Marketing

A Technology: Drupal CMS

A Intelligent Tagging Concept

A Country Pagefor
internationallocations

A Website Support anéurther
development



. — BACH
MANN
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[ Website Relaunch & Support

AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA

A New Brand Presencagw
structure after
reorganizatiorof product
groups

A Alternativeproduct
presentationanduser
guidance

A Technical Implementation
with new TYPO%ersion

A Integrationof Newsletter
und DocumentSaaS

A www.bachmann.com

Independent Monitor

Independent, wireless & mobile: an innovative form of presentation

Learn more

Applications



http://www.bachmann.com/

Focussing on your customers

Successfully digitalising the
customer journey at the POS

Website Relaunch & Support

Not only does xplace supply digital
touchpoints for the POS, we also take a
comprehensive perspective on the customer
journey. xplace combines business strategy dlutions  Expertise  Customer projects ~ Company
and the customer experience with matching
technologies, hence creating the basis for
sustainable conversion rate optimisation at
the POS

Talk to an expert Technical hotline English

A Optimizationof digital
presentationof product
portfolio

A Digital Consulting & Support
with the realignmentof the
businessnodel

A CNMS: Drupal 8

A www.xplacearoup.com

rming challengess
1S -

nal solution provider and system integrator that

—speeansesnrargitalising the customer journey at the PoS. We support
your digitalisation project with services ranging from strategic

consultancy to successfully implementing retail space concepts. We

create the link to e-commerce in Omnichannel retail


http://www.xplace-group.com/

NRW.INVEST

. GERMANY

NRW as location v Industries in NRW Vv Our Service Vv Aboutus Vv O‘ Website Relaunch & Digital
Campaigning

DA Contact  English v

Welcome to A Concept, Design and

NRW.INVEST T ' Implementatlon_ |
Economic Development Agency P = A Focus on Location Marketing

of the German State of NRW - : : 5 A TeChnO|Ogy: TYPO3
Your partner in successful investments in Germany. - g - A SociaMedla Consultlng

A SociaMedia Performance
Marketing

A International Omnichannel
Campaignsn 20182020

Welcome to NRW - Germany's investment location No.1! A www.nrwinvest.com

Our Service



http://www.nrwinvest.com/

NEXUMNTERNATIONAL

You need a partner for your
international digital projects? Talk to us!

A Communication, documentation and
workshop moderation in English

Content strategy
International brand strategy
Modular pattern libraries and style guides

Governance and stakeholder management

o Do Do Do D>

Efficient project communication,
enablement, and digital workbench
services

We develop international digital projects
for these clients

Panasonic
WorldShop
TAMRON
SONY % NRW.INVEST
Intersnack \_ GERMANY
|
sl & FRESENIUS ] KYOCERA
eppendorf VANDERBILT

MCH Group
Global Live Marketing
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P PPE, .. DHL Express GERMANY ~*  DEUTSCH m

e

3 "-‘ 1
- 6 ; . Login fiir MyDHL

W‘llkom& bei MyDHL - lhr ,‘j_.f;,_ ’
o individuelles DHL EXPR '

L] Zugangsdaten merken (7)

Portal _ ‘
| # f Neu bei MyDHL?
" ‘ Express servcies for SMEs

Onllne in over 135

countrys

Mehr tiber die Vorteile von MyDHL erfahren und registrieren

Preis anfragen und Versandmaoglichkeiten vergleichen

DHLEXPRESS

Transactionalandingpage
MyDHL

A Concept and design
A SEQadvisory

A Imageresearchandrights
managementvorldwide

A Copy andranslation
management
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MENSCHEN -
DAS MAGAZIN

Aktuelle Ausgabe
jetzt erhaltlich

Zum Schmunzeln

Jetzt abonnieren )

"Eines der besten Interviews, die ich je hatte", so Komikerin Gaby Koster > Horversion bestellen

nach ihrer Begegnung mit der Ohrenkuss-Redaktion.

> Gaby Koster Im Interview

Germanydeadingassociatiorto promote inclusionof handicappedeopleinto society, orginalyfoundedby
the ZDF (German State Television) afféring alottery with 4,6 Millionparticipants The Aktion Mensch
runsover 1000 Projekts in Germangince the foundation of the association, it has contributed over 3.9
billion euros to various projects (status as of 2017)

MENSCH

WEBSITE, SHOEVELOPMENT
AND CAMPAIGNS

A User Research

A Design

A Frontend and Backend
Development on CMS Magnoli;

A Editorialcopyand content
Migration

A WCAG 2.0



MENSCH

Portalfor youngpeoplewith

disablities

A UXConsultancy

A Ul-Design

A Frontend and Backend
Development on CMS Magnoli;

A WCAG 2.0




