A. Demand for mobile web

Is high speed broadband is a luxury? What effect will it have on telecommunication markets in emerging economies?

Do government-subsidised broadband markets imply a regressive tax and shift resources from the poor to a wealthy and politically  informed elite?

What are the communications and information needs of different groups (market segments) and how can broadband applications add significant value/functionality to these patterns and potential demands?

What are the key prices points that will unleash demand for broadband services?

How do prices and functionality for devices interplay with broadband developments in emerging markets?

Is there a broadband equivalent as pre-pay in the cellular voice markets?

What are the impacts on users – households, small biz – what are the needs in low income markets? What Capabilities are required of users – literacy, know-how, security?

Preference for new survey based work.

B Government as user and supplier- delivery of public services

The premise is that government, outside the core metropolitan markets, will play a key role in implementing broadband – if it’s the case that broadband services are inappropriate and irrelevant to those who live on 5 USD and less.

Is ir only through universal broadband access that MDGs for universal primary education and child health care can be realised in a timely fashion?
Focus on narrow (sic) areas of government (Selected areas, such as education and health care, perhaps focus on a few MDGs.. perhaps just focus on universal primary education and child health.)

Key question is how can government innovate to deliver new services that address key development goals and create incentives and investment for broadband deployment?

C Investment in mobile broadband

Are radio/wireless based broadband services an inadequate basis for broadband and, significantly, diverting investment away from fibre optic networks?

Network capability and how to incentivize needed investment - How does the absence of a fixed wire infrastructure alter the supply side incentives?

Supporting infrastructure needs?

Market structure/competition/legacy effects?

D Business models

Despite all the economic/policy and technical innovations the supply of broadband may, for the foreseeable future (10 years) mean that broadband is unreachable as a mass market service in almost all emerging markets. Is this correct and if so: 

Existing business models – what is out there and where?

What are the main barriers to innovation in mobile broadband services?

Is the cloud a sensible model – lower costs for customers but keeps know-how offshore

What are the important price points? Is free/freemium a viable biz model? Is micro-consumption (eg of software) a viable market opportunity?

There is also a trade perspective here; does broadband open up new international trade issues – voice consumption migrates out of country; information based services migrate out of country; etc.

Is mobile broadband a catalyst for innovation in the economy?

D Technology/regulatory issues

With hindsight we see that open and competitive markets for voice were an exception to the rule that government intervention enables ICTs to become  widely/universally available – which case will be true of broadband?

Technology choices – what are the possibilities and which are best? What are the criteria for selection?

What government interventions might be needed for universality?

What are the other regulatory issues/barriers, especially competition policy (but not spectrum)?

