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I.   MESSAGE FROM THE EDITOR

As you may notice, this issue is a combined issue for the months of June
and July.  The reason we postponed the delivery of our third issue of the
Global Communicator is due to a delivery that took higher precedence -- my
husband and I were blessed with the birth of a beautiful daughter in June.
 In August the newsletter will return to its monthly publication schedule.

In this issue we tap the minds of Global Language Solutions' experts to
give you advice on preparing your English-language web site for
localization.  Full localization of your web site involves creating or
modifying the content, style, graphics, and other features so that they
are appropriate to reach your international audiences.  This issue of our
newsletter focuses on the first step involved in the localization process.

The localization article is followed by stories about the controversy
focused on  "acceptable" French terminology for the Internet and the
commanding role that a French company is playing in the wired and wireless
Internet markets.

We advise those of you who are looking for a great online translation tool
that is updated monthly to read our Helpful Web Tools section.

Since this newsletter is meant to create a virtual community where we
share the latest news and advice, we invite you to submit your
suggestions, story ideas, statistics and web site tips to
mailto:newsletter@globallanguages.com.

-- Inna Kassatkina, Editor
mailto:editor@globallanguages.com


II. ARTICLES

***** HOW TO PREPARE YOUR WEB SITE FOR LOCALIZATION -- 
          by Global Language Solutions

Full localization of  your English-language web site is a complex process
that involves translating the site into your target audience's language as
well as adapting its contents, style, graphics, and cultural conventions -
such as currencies, dates, units of measurement, etc.

Although full localization is both complex and expensive, the process can
be described in various steps and can be modified to fit your company's
budget.  This article focuses on the first step involved in localizing
your English-language web site, called internationalization, which
includes developing or modifying your web site design and content so that
it is  user-friendly for both: 1. your international visitors who speak
English, and 2. future translation and localization requirements.  Some
companies with restricted budgets stop at the first step or go on to do
only limited translation and localization.

After consulting with various experts at Irvine-based Global Language
Solutions, we developed the following set of pointers for webmasters to
consider when creating or modifying an English-language web site in order
to adapt it to international audiences and prepare it for localization.

CODE STRUCTURE: 
-- Webmasters need to decide whether Unicode or Double-Byte Character Set
code should be used.  The latter code is used when localizing web sites
into Japanese, Chinese, and Korean languages where single-byte code can't
represent the large character sets used in those languages.

If the selected code is a double-byte character set, the character set
used for each language should be specified in the HTML source code.  For
example, for web sites which will be translated into Simplified Chinese,
the most common encoding is "Big5",  and for Japanese sites - "shift_jis"
is used.

-- Keep in mind that the translation process is independent of the locale
settings (locale is a collection of rules and data specific to a language
and/or a geographic area).  When developing or modifying a site, limit the
code to one locale format, or write separate applications for different
locales (for example, if you have a very active e-commerce site with users
from many different countries).

Design your site so that users from foreign countries can select different
systems of measure, time, date, and currency formats.  This will make it
easier for foreign visitors to understand and navigate your site and will
encourage them to use your site again.

-- Reduce translator errors by separating web site code from the strings
of translatable text used on your web site.  This will prevent translators
from making errors such as omitting some of the text that needs
translation, or from translating the code itself.  Also, place the text
that requires translation into a database, a separate file, or in a
certain location within a file.

For example, large dynamic web sites are based on existing databases whose
content is constantly changing.  In such cases, the text can be exported
from the databases into a different format (HTML or Excel) and then given
to translators, thus ensuring the translation of the correct strings of
text.

TEXT/ CONTENT DEVELOPMENT:   
-- Write the English content for your site in an unambiguous fashion.  Try
to avoid cultural references whenever possible.  Keep in mind that it is
especially difficult to translate humor, colloquialisms, or ethnic and
historical references.  In most cases such sections will have to be
rewritten for international audiences.

-- Keep your terminology consistent throughout the text, especially when
referring to the same concepts in different areas of your web site.  Use
industry-standard terminology instead of technical jargon, otherwise, it
may be confusing for translators or foreign visitors.  Consistency and
uniformity of text are essential elements of an accurate and
time-efficient localization process.

-- Most languages take up more space than English.  Therefore, provide an
additional 20 to 30 percent additional space for future text expansion. 
This is especially important for small text blocks (such as cells in a
table) and short phrases (such as company slogans).  For example, in
Asian, Eastern European, and Middle Eastern languages text may expand, and
require more room, because of the necessary changes in font type, size,
and even text direction (as with Arabic).

GRAPHICS FILES:
-- Store all graphics in special folders, separate from HTML and other
files.  This will make it easier to analyze the site for localization.

-- Indicate which graphics contain text and, thus, will require
localization.  If you don't do this, each graphics file will need to be
checked by the localization consultant, which is time consuming and may
add costs to the completion of your localization project.  When designing
your web site, leave the text outside of the graphics whenever possible.

-- Do not "flatten" GIF and JPEG images that contain text and/or may
require modifications by translators.  If an image has layers of text,
art, and borders, it is possible to resize the graphics, translate the
text and reinsert it into a layered file.  However, in flat files this is
more difficult.

-- Leave sufficient space in graphics to accommodate for text expansion. 
Provide enough white space in text frames so that translated strings of
text will be able to fit into them.

-- Always provide a list of fonts, or provide the actual fonts used in
each of your graphics to your localization consultant.  Matching fonts
(especially non-standard, uncommon fonts) burns up labor hours and can be
easily avoided.  Provide the fonts in a separate folder, along with your
site archive on a CD-ROM or zip disk.

After you've prepared your web site for localization, the next step
involves the actual translation process.  The August issue of our
newsletter will provide advice from our experts regarding ways to
translate and localize your web site on a tight budget.


***** ACCEPTABLE E-FRENCH, S'IL VOUS PLÂIT!  -- THE ACADEMIE FRANCAISE
SETS STANDARDS FOR ACCEPTABLE FRENCH TERMINOLOGY FOR THE INTERNET

While visiting various French-language web sites, one quickly notes the
proliferation of English in these virtual French communities.  English
words such as "cool, web, news, chat room, business, e-mail, fun,
schmooze, weekend, parking, startup, management," are invading
French-language web sites and are being quickly accepted by their
visitors.

The Academie Francaise, established by French officials more than 365
years ago to defend the purity of the French language, sees the
proliferation of English on French web sites as a war of words worth
fighting.  In 1994 the Academy's efforts set the national focus on French
language "purity" by passing a parliamentary law that discourages English
on public radio, television and advertisements.

In April of this year the Academy worked closely with the Finance Ministry
to stop the "invasion" of the French language by English words on the
Internet.  The result of their joint efforts was the creation of a list of
acceptable French words to be used instead of common Internet terminology
now in English.  By summer the group also plans to publish the "Dictionary
of Official Terms" for use in public schools and on government or official
documents.

Here are some humorous examples of "acceptable" French words for the
Internet age.  Instead of "le Web" (the Web), the Finance Ministry
recommends "la toile" which is literally a web, like a spider builds. 
Instead of "le start-up" (a startup company) they suggest "le jeune posse"
which means a young sapling and can convey the wrong idea to venture
capitalists!

Despite these idiosyncrasies Serge Petillot-Niemetz, the Academy's
director of external affairs, feels that the Academy will win this war of
words.  An example of the Academy's victory years ago, says
Petillot-Niemetz, is the replacement of the English word "computer" by the
word "ordinateur" which was invented by the Academy and is accepted
worldwide.  He predicts, "In a few years, no one in France will use le
Web." (USA Today, 5/1/2000)

Although the new French words will be required for government use, they
are only recommended for most French people.  So, while the Academie
Francaise fights the battle against English words, the virtual revolution
continues in France at Internet cafes where Parisians ignore the old
French ways as their fingers dance across keyboards and their eyes become
riveted to computer screens that entice them to "surfez le Web", click
into "chat rooms", review opportunities at "startups", and read the
"news".


***** FRANCE TELECOM FORGES AHEAD TO CAPTURE WIRED AND WIRELESS INTERNET
MARKETS  --  by Myriam Telles

While most consumers access the Internet via Internet Services Providers
(ISPs) through telephone lines, a growing number of business people and
consumers are also accessing the Internet using wireless technology via
mobile telephones or other hand-held WAP-enabled devices such as Personal
Digital Assistants (PDAs).  Wireless Application Protocol (WAP) is a
technology that allows web pages and other content to be viewed on
small-screen mobile wireless devices such as cell phones and PDAs.

France Telecom (http://www.francetelecom.fr/vanglais/i/i1.html), one of
France's leading telecommunications companies with 1999 revenues of 27
billion Euros, is forging ahead to expand and capture domestic and
international wired and wireless Internet markets.

IN THE WIRED INTERNET ARENA, France Telecom's Wanadoo Internet access
service (http://www.wanadoo.fr) is the leader in France with 1,125,000
subscribers in France making 3,500,000 page views per day as of December
of 1999.  In 1999 sales outside of France grew by 48.7 percent.   The
company provides Wanadoo Internet  services in local languages in Denmark,
Spain, Belgium, the Netherlands, and Morocco.

France Telecom's Voila (http://www.voila.fr) search engine's traffic grew
to 1,000,000 page views per day by the end of 1999.  The Voila search
engine is available in various languages with local content in the USA
(http://www.voila.com), Belgium, Denmark, Italy, the Netherlands,
Portugal, Spain, the United Kingdom, and Canada.  Voila is listed in these
countries by Netscape's Netcenter.

IN THE WIRELESS BUSINESS, France Telecom continues to make strides in
developing state of the art technology to allow people to access Internet
pages and content on their hand held phones and devices.  In June the
company launched a new startup called  Wokup!, which began at France
Telecom R&D labs.  Wokup! will market a new technology that will allow
dynamic publication of content on the Internet as well as on wireless
handsets, personal digital assistants, and on television via set-top
boxes, or on-vehicle terminals in the near future.

In June France Telecom also announced the expansion of its wireless
Internet services, called I-Services, which included expanding its range
of content and improving the navigational interface to make it easier for
customers to access WAP (Wireless Application Protocol) portals and
services via their mobile phones. The interface provides access to the
Voila search engine, access to specific web sites, online auctions,
directories, route finders, news, sports, entertainment, and more.

In early July  France Telecom also announced the launching of its Mobile
Business Portal that will allow businesses to build and access their own
personalized information or databases from intranet web servers and
selected web sites via their mobile phones.  For example, a company called
Entenial uses this system to allow the bank's client advisors to query
customer databases in real time from their WAP mobile phones when they're
away from the office on the road.

ABOUT THE AUTHOR:  Myriam Telles is head writer for Global Communicator
and a journalist who has had over 500 articles published in English and
Spanish covering the fields of: the Internet, high technology,
telecommunications, medicine, pharmaceuticals, investing, and
multicultural marketing.  She can be reached by e-mail at: 
mailto:mdtelles@ix.netcom.com.


III.   HELPFUL WEB TOOLS

***** TERMIUM PLUS® - ONLINE ENGLISH, FRENCH, AND SPANISH DICTIONARY

One of the toughest things about translating an English web site into
another language is storing, using and lugging around thick, 5
pound-dictionaries that are out of date by at least a year by the time
they're published.  For those of you who want assistance in translating
words on your web site from English into French or Spanish (or vice
versa), the coolest tool is the Internet-based Termium Plus® online
dictionary which is updated once a month and is available at
http://www.termium.com on a subscription basis for $25 a month plus tax or
$225 per year plus tax.

After you access the program on the Internet you'll see a split screen. 
The left screen will have the word you want to "search" and the right
screen(s) will show the results (translation and definition) of your
search.  For example, if you enter an English word it will show you the
definition in English, then if you select French and Spanish the split
screens will show you the translated word and its definition in French and
also in Spanish.  This online tool is particularly helpful with technical
terminology used in industries such as medicine, biochemistry,
microbiology and construction.


IV.  IN OUR NEXT ISSUE

***** FEATURED TOPIC:  On a Tight Budget?  Here Are Some Tips for Low Cost
Localization of Your Web Site


V. YOUR FEEDBACK

Have questions? Or a story idea or topic you would like us to address in a
future issue? Let us know by sending a message to
mailto:newsletter@globallanguages.com.

Tell a friend about Global Communicator! Send this link to your friends:
http://www.globallanguages.com/newsletter.html and let them register for
Global Communicator!


VI. SUBSCRIBE/ UNSUBSCRIBE

To join Global Communicator, send a blank email to
mailto:join-global-communicator@laser.sparklist.com

To unsubscribe from Global Communicator, send a blank email to
mailto:leave-global-communicator-445494U@laser.sparklist.com
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