Co-design
In order to achieve the maximum acceptance rate of a product/service, one could use a co-design process to develop it i.e., to design and innovate with people and not just for them. Co-design differs from participatory design and user centric design as it involves all the relevant stakeholders (end-user handset manufacturers, operators, software makers, …) [2] as active participants throughout the entire process of designing. The co-design process allows to understand the structure of the local community in order to receive input from the different stakeholders and emulate peers learning [1]. As the technology literacy in emerging regions is often unknown, the use of artifacts is recommended to assess it and evaluate the market expectation of the community [1].  A co-design/co-creation approach could also be used to imagine, launch, and grow a sustainable business in emerging regions. In that case, the co-design process will not only produce a product or service, but also a business model and a strategy that creates long-term community value and corporate growth [3].
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